
PERFOMANCE
MARKETING

Your Key to Career Advancement
Unlock the secrets to mastering perfomance marketing

and building a successful career

Digital Population : 806 Million

Annual growth digital media market : 30%

Marketsize of digital advertising industry : approx $500 billion

Estimated digital media market value : $1.1 trillion
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One campaign, a few clicks, and revenue skyrockets!

Global advertising expenditure has reached a landmark milestone, surpassing 
$1 trillion in 2024, according to WARC’s latest forecast. The industry is expected to grow 
by 10.7% this year, hitting $1.08 trillion. This marks a dramatic increase, with ad spend 
more than doubling over the past decade.

Digital marketing is a long-term strategy, but performance marketing changes the game. 
It ensures that advertisers only pay for actual results—clicks, leads, or conversions.
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 INTRODUCTION

The Power of Performance Marketing



David Ogilvy, often called the 
Father of Advertising, once said

Uses data-driven 
strategies

Prioritizes clicks, 
leads, & sales

Combines smart analytics 
with great storytelling

- David Ogilvy

If it doesn t sell, 

it isn t creative.

Performance marketing is an approach where brands use digital channels to 
drive measurable results. Unlike traditional marketing, payment is based on 
performance metrics.
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WHAT IS PERFORMANCE MARKETING?



behavior, and optimize campaigns. It involves PPC, affiliate marketing, and 
retargeting strategies.

Here is an Example: 
A skincare brand launches on Nykaa. It runs Google PPC ads, uses 
beauty influencers, and retargets cart abandoners via Instagram. The 
result? A significant increase in ROI within a month.

AWARENESS

INTEREST

CONSIDERATION

INTENT

EVALUATION

PURCHASE

LEAD
GENERATION

LEAD
NURTURE

SALES
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HOW PERFORMANCE MARKETING WORKS

How Do Advertisers Utilize Performance Marketing?



Performance marketing channels include:

Example: Companies like Amazon and eBay heavily rely on 
affiliate marketing to drive sales.

 TikTok Spark Ads and Pinterest Shopping are becoming new 
performance goldmines.

Search Engine Marketing

Google Ads
Facebook Instagram Linkedin

Bing Ads

Personalized email campaigns

Partner networks influencers

Case studies E-books

Blended promotional content

Blogs

Social Media Advertising

Email Marketing Content Marketing

Affiliate Marketing Native Advertising
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PERFORMANCE MARKETING CHANNELS

Where Does Performance Marketing Work Best?



-  Neil Patel
A Global Leader in Digital Marketing

Cost-Effective

Scalable

Highly Targeted

Data Driven

THE BENEFITS OF 
PERFORMANCE 

MARKETING
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WHY DO MARKETERS PREFER PERFORMANCE MARKETING?

Paying for Results—Not Just Impressions



Fun Facts: The first-ever online banner ad was launched in 1994 by AT&T, 
and it had a click-through rate of 44%!

In 2024, more marketers are opting for Cost-Per-Engagement (CPE)
especially in short video campaigns.

 Performance-based advertising models include:

Cost-Per-Click (CPC)
Pay per user click

Cost-Per-Lead (CPL)
 Pay per lead generated

Cost-Per-Action (CPA)
 Pay per sale or specific action

CPC CPL CPA
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PERFORMANCE-BASED ADVERTISING MODELS

Paying for Results—Not Just Impressions



Did You Know?
Tools like SEMrush and HubSpot are industry must-haves. 
And Meta’s Ads Manager? It’s your second brain.

 

To excel in performance marketing, develop these skills:

Analytical Skills to 
Interpret Campaign Data

Expertise in SEO & SEM

PPC campaign management

Conversion Rate 
Optimization (CRO)

Affiliate & influencer 
marketing strategies
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What You Need to Succeed

ESSENTIAL SKILLS FOR PERFORMANCE MARKETERS
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What Do the Stats Say?

Riyanka Nanda was always interested in the marketing 
and management part of her job. After working in ICICI 
Securities and VVT Solutions, she discovered digital 
marketing, and the first thing she did was move to 
Hyderabad and join                        As an MBA graduate 
from Biju Patnaik Institute of Information & Technolo-
gy, she was well versed in management skills, and with 
the Certified Digital Marketing Program from Digital 
Nest, she landed her dream job at MediaMint. She is 
now working as Associate i-A1 at MediaMint and has 
plans to learn, connect, and upskill in her career 
through Digital Nest's robust alumni network and 
workshops.

Digital Nest.

Nadeem  his graduation (BBA) from Chandigarh Universi-
ty. His career goals were already set—to become a pro-
fessional in digital marketing. His time at Digital Nest 
greatly enhanced his soft and technical skills. At present, 
he has joined Gen Y Medium as an analyst-paid media 
and is thriving in the corporate world.

Market Size: The Indian digital marketing market was valued at $5.15 billion in 2024 
and is projected to grow at a CAGR of 30.20%, reaching $72.10 billion by 2034.

Advertising Spend: Digital ad spend in India grew from ₹41,000 crore in 2023 and is 
expected to reach ₹85,000 crore by 2028, at a 15.6% CAGR. (GroupM, Dentsu)

Job Market: Digital marketing is among India’s top in-demand skills, with significant 
annual growth in job openings. (NASSCOM, LinkedIn).

Internet Penetration: India had around 900 million internet users in 2023 and is 
expected to cross 1 billion by 2025. (AMAI, TRAI)

REAL SUCCESS STORIES

From Learning to Leading

https://www.digitalnest.in/?gad_source=1&gbraid=0AAAAADotK42945rLpgSN-ykAFFYHo2WQf&gclid=Cj0KCQjwzYLABhD4ARIsALySuCTTabct5Gc6hsQCDgMWiKzF8HOl_ZKXwFU4bqdtgmmT8JZnZ9zJIMAaAi7pEALw_wcB


INDUSTRY INSIGHTS
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Average Salaries of Perfomance Marketer



Take Charge of Your Future
Performance marketing is a game-changer for businesses and professionals. 
Master this skill, invest in the right courses, and take your career to new heights.

Enroll in an online course 
SkillMob)(e.g.,Digital Nest,

Gain hands-on experience 
through internships.

Follow industry leaders 
and stay updated.

Master tools like SEMrush, 
Google Analytics, and HubSpot.
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CONCLUSION & NEXT STEPS

https://skillmob.online/
https://www.digitalnest.in/?gad_source=1&gbraid=0AAAAADotK42945rLpgSN-ykAFFYHo2WQf&gclid=Cj0KCQjwzYLABhD4ARIsALySuCTTabct5Gc6hsQCDgMWiKzF8HOl_ZKXwFU4bqdtgmmT8JZnZ9zJIMAaAi7pEALw_wcB
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